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Global POV, 8095 Live ongoing focus group

3,100 MILLENNIALS IN EIGHT
COUNTRIES

BRAZIL, CANADA, CHINA, GERMANY,
INDIA, ITALY, UNITED KINGDOM, U.S.
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THE OLDEST MILLENNIALS TURN 31 THIS YEAR.
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THE AVERA s E AGE OF THE WORLDGOG

-CIA WORLD FACTBOOK

1IN 6 MILLENNIALS, AGE 22 AND OLDER, BACK AT HOME .

PEW RESEARCH 2010
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8 IN 10§AY THEY ARE SATISFIED WITH THEIR L|vé§i

STRATEGYONE SURVEY FOR 8095
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Largest, most diverse,
educated, affluent,
complicated and influential
shoppers on the planet.
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