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Global POV, 8095 Live ongoing focus group

3,100 MILLENNIALS IN EIGHT 

COUNTRIES    

BRAZIL, CANADA, CHINA, GERMANY, 

INDIA, ITALY, UNITED KINGDOM, U.S.
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TODAY
Å Meet 8095 Generation

Å8095: Their relationship with brands

ÅMillennials and Luxury

ÅSome Opportunities



MEET THE 8095ers



TROPHY KIDS

DIGITAL NATIVES

MTV GENERATION

LOST GENERATION

GENERATION Y

MILLENNIALS





TROPHY KIDS
ECHO BOOMERS

DIGITAL NATIVES
MTV GENERATION
LOST GENERATION

GENERATION Y

MILLENNIALS

THE OLDEST MILLENNIALS TURN 31 THIS YEAR.

THE AVERAGE AGE OF THE WORLDôS POPULATION IS 28.
-CIA WORLD FACTBOOK

BY 2015, 47% OF THE WORLDôS POPULATION WILL BE UNDER 25. 
WORLD BANK

9/11, TSUNAMI, FACEBOOK, GAGA, IDOL, RECESSION, UPRISINGS .

1 IN 6 MILLENNIALS, AGE 22 AND OLDER, BACK AT HOME . 
PEW RESEARCH 2010

8 IN 10 SAY THEY ARE SATISFIED WITH THEIR LIVES. 
STRATEGYONE SURVEY FOR 8095
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University students 

represent $306 billion in 

spending power in 2010.  

-ALLOY MEDIA + MARKETING'S 10TH ANNUAL 
COLLEGE EXPLORER STUDY

More likely to recommend 

products and start trendsé 

more involved in pop culture 

and activities that would compel 

them to try new products and 

recommend them to friends.ò

-MINTEL, WORD OF MOUTH AND VIRAL MARKETING

Largest, most diverse, 

educated, affluent, 

complicated and influential 

shoppers on the planet.

-GEN BUY

Why They Matter?


